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Crime scene WU Vienna: Students of the Advertising & Sales 

certificate program create new "Extrem begehrt!" ad campaign 
 
With its campaign called "Extrem begehrt!" (extremely sought after), the WU 
Executive Academy has taken an unusual approach to advertising: Rather than 

commissioning a professional advertising agency, it asked five students of its 
Advertising & Sales certificate program to create the campaign as part of their 
graduation project. Using their own ideas as a starting point, Nicholas 

Bettschart, Cécile-Veronique Brunner, Andreas Grassl, Paul Ranefeld and 
Bernadette Wohlmuth have accomplished something remarkable: a TV 
advertisement based on their work was launched a short time ago, and print, 

billboard and online ads are to follow soon. With their achievement, they have 
delivered impressive proof of what they have learned during their 18-month 
part-time training, making it clear why graduates of the WU Executive 
Academy's certificate programs are "extremely sought after". The plot revolves 

around an "extremely sought-after" graduate who is kidnapped from the new 
Campus WU. Experienced advertising professionals helped bring the campaign to 
life: Jürgen Colombini, Managing Director of Unique, supervised the graduation 

project, and Michi Riebl did the directing and camera work. 

Following the relocation to the new Campus WU, the WU Executive Academy was looking for 

a motif for a new ad campaign to promote its Advertising & Sales certificate program. The 

aim was to highlight both the program's graduates and the innovative campus. Led by 

Academic Director Assistant Prof. Dieter Scharitzer, the certificate programs team ultimately 

decided to commission Advertising & Sales students to create the new campaign. 

Students as a creative agency 

"Working on the new 'Extrem begehrt!' campaign and the TV ad for the program was a 

challenging but exciting task for the five of us. Our aim was to come up with a creative way 

of making people aware of the high quality that this part-time training in advertising and 

sales offers. The program management gave us free rein, and Jürgen Colombini, our 

supervisor, helped us with his extensive expertise", says Paul Ranefeld on behalf of the 

team, and adds: "We are particularly thrilled that, apart from doing the conceptual work, we 

were also involved in making the new TV ad. This perfectly illustrates just how practical the 

Advertising & Sales certificate program is." 

 

Crime scene WU Vienna 

The new Campus WU is the scene of dramatic events: A graduate of the Advertising & Sales 

certificate program is kidnapped from campus in broad daylight by men in a black sedan. 

They take him to a company where he is offered an attractive contract of employment. 

Advertising & Sales graduates are in such great demand that canny HR managers resort to 

new and "unusual" methods when it comes to recruiting these highly qualified experts for 

their businesses. 

 

Renowned industry professionals helped bring the campaign to life 

Michi Riebl, who is well known for his work as a director on "Tatort" and "Schnell ermittelt", 

two popular whodunit TV series, did the directing and camera work. Jürgen Colombini, 



 

 

Managing Director of Unique, an advertising agency, and a long-standing member of the 

Advertising & Sales faculty, supervised the marketing study. "As the supervisor of the 

marketing study, I was deeply impressed by the students' commitment and creativity. The 

result they have achieved is remarkable and on a par with the work of professional 

advertising agencies. As a lecturer, it is great to see students apply in practice what they 

have learned in class to carry out a marketing study that meets the standards of good 

academic practice," says Jürgen Colombini. "I think this marketing study and the promotional 

toolkit resulting from it, including first and foremost the new Advertising & Sales TV ad, are 

the basis for ensuring the program's long-term popularity and thus an influx of applicants. 

True to the tagline of the new campaign, the program will be extremely sought after!" 

 

The new "Extrem begehrt!" tagline will also be used for the WU Executive Academy's other 

certificate programs (Tourism & Event Management, Market Research, Risk & Insurance 

Management). The core message of the campaign, which is to include TV, print, billboard and 

online advertisements, is: "Graduates of the WU Executive Academy's certificate programs 

are extremely sought after."

 

"Extrem begehrt!"—the campaign: 

Creators: Nicholas Bettschart, Cécile-Veronique Brunner, Andreas Grassl, Paul 

Ranefeld and Bernadette Wohlmuth 

Supervisor  Jürgen Colombini, Managing Director, "Unique" advertising agency 

Producers:  Die Filmemacher, Ulli Gehmacher 

Director:  Michi Riebl 

Graphic designer: Werner Weißhappl 

Link to TV ad: https://www.executiveacademy.at/de/media-

room/podcasts/Seiten/extrem-begehrt.aspx 
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