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Press release of the WU Executive Academy             Vienna, April 14, 2015 

More than just advertising: the new Marketing & Sales certificate 

program 

New format, new content, new name—Austria's most successful eduaction 

program for advertising professionals gets a thorough makeover 

New format, new content, new name: The WU Executive Academy's Advertising & 

Sales certificate program has become the Marketing & Sales certificate program. 

Following a comprehensive relaunch, the program, which for over 60 years has 

provided participants with training of the highest quality, is now even more 

attractive. As of fall 2015, it will boast a wide variety of innovations in terms of 

content and organization tailored specifically around the needs of students and the 

constantly evolving requirements of the industry. 

Marketing has never been more exciting than it is today: When it comes to impressing 

clients and filling them with enthusiasm for something, both online and offline, there are 

endless possibilities. The WU Executive Academy's Marketing & Sales certificate program, 

formerly known as Advertising & Sales certificate program, teaches students how to achieve 

business objectives through crossmedia marketing campaigns and integrated 

communication. Over the past 65 years, renowned university professors and top managers 

have provided more than 4,500 students with practical, part-time training. As "Academic 

Marketing & Sales Managers", the graduates shaped, and continue to shape, the marketing 

landscape in Austria. 
 

"Marketing has been much more than just advertising for a long time; nowadays, it is 

regarded as a comprehensive concept for managing businesses in a market- and customer-

oriented way. This is something that we have taken into account in redesigning our 

certificate program. Moreover, we have put special emphasis on establishing strong links 

between marketing and sales," says Dr. Dieter Scharitzer, Academic Director of the program 

and Assistant Professor at WU Vienna's Institute for Marketing Management, and adds: 

"We help our students develop their understanding of the enormous potential businesses 

can unlock when these two core areas join forces and pull together. After all, every business 

aims to attract new customers and retain existing ones, and achieving this goal requires a 

joint effort. Marketing knows the market and presents the products and services—sales 

knows the clients and seals the deal!" 

 

New content: a triad of marketing, sales and integrated communication 

The program has been redesigned not only in terms of appearance but also in terms of 

substance. Content-wise, it is based on a holistic approach that places equally strong 

emphasis on marketing, integrated communication and sales: 

"The Marketing & Sales certificate program covers a broad spectrum ranging from coming 

up with an idea and turning it into a concept through developing a strategy and 

implementing it all the way to undertaking promotional activities and closing the deal—and 

it is this logical series of steps that guided us in designing the content of our program," 

continues Dr. Scharitzer. By combining a body of established knowledge with our lecturers' 

wealth of experience and the latest trends, we have created a future-proof training program 
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for marketing and sales professionals. You need to do more than just satisfy your clients; 

you need to fill them with enthusiasm." In the course of their training, students not only 

develop their understanding of theoretical fundamentals and basic concepts but also gain 

plenty of hands-on experience. The new "Extrem begehrt!" (Extremely Sought After!) 

campaign, which forms the basis of the program's relaunch, was, for instance, developed by 

students as part of their graduation project. 

New format: students take classes on weekends 
In addition to the thorough revision of the program content, the program format has been 

substantially changed. As of fall 2015, classes organized in blocked modules will be held on 

Friday afternoons and Saturdays. This will make it even easier for students to fit their 

training around their professional commitments and will be particularly beneficial for 

program participants from outside Vienna. 

Under the new format, Marketing & Sales graduates will also benefit from the fact that the 

entire program counts toward the Diplom BetriebswirtIn (BBA) course. The smooth, and now 

easy, transition will enable them to earn this new part-time qualification, which is an 

alternative to a traditional bachelor's degree, by completing just three terms of additional 

training at WU Vienna. 
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