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Master of Science (CE)VY
Social Innovation & Management
Time schedule 2024 -2025

March 4-9
Mon-Sat

May 13-18
Mon-Sat

June 24-29
Mon-Sat

September 23-28
Mon-Sat

November 8 &_.'.l_

Fri (online sessions)

International Immersion
January 13-18
Mon-Sat

February 21 &_&l_

Tue (online sessions)

Social Innovation and Strategy

Marketing Psychology and Market Research
Organizational Behavior and Organization Lab
Digital Solutions for Impact and Digital Citizenship
Evaluation and Impact Measurement &

Impact Reporting and Communication

Finance, Accounting, and Strategies for Impact &
Social Finance and Impact Investing

Social Politics and Economics |, Il

Social Entrepreneurship

Trends and Implications in Social Management and Innovation

Study Project

» Case Studies in Social Management and Innovation

Contemporary Issues in the Field:
Deepening a Subject Area | &
Presentation & Communication Skills Training

European Framework and Institutions &

June 2-7 Grant Proposal Writing
Mon -Sat » Reflective Practice
September Graduation

On-Campus teaching Online, synchronous teaching

Modules take place from 8:30am to 5:30 pm, if not stated otherwise. Attendance is mandatory.

executiveacademy.at/msc-sim

Contents are subject to change


https://executiveacademy.at/en/programs/master/social-innovation-management
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NATIONALITY
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Bosnia and Herzegovina Romania Kosovo

Slovakia Germany
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JOB FUNCTION

i; 7% Services

V/ Administration
’,‘ % Marketing/Sales

40% General Management

20% Strategic Management/
Business Development

10% Consulting

% Operations Management

3% Research & Development

INDUSTRY SECTOR

55% Governmental/NGO

18% Social Services

15% Education

3% Media/Advertising/
Market Research/PR

3% Consulting

=

3% Consumer Goods

3% IT/Telecommunication
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